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new initiative has been developed by GS
Magazine with the aim of creating the most
effective marketing tool in the industry

We are totally committed to generating genuine, productive
business enquiries for all of our advertisers.

Booking an advertisement or promotion in GS Magazine

is just the beginning. As soon as your advertisement is
published, you are guaranteed exposure to ten thousand of
the industry’s key decision makers; but it doesn’t stop there.
At GS we monitor the constant changes that are taking
place in the industry: company restructures, acquisitions
and takeovers, new brand launches and so on. As these
changes take place we will send complimentary copies of
the magazine containing your advertisement in a welcome
pack to the new buyers.

All the time your advertisement is current we will ensure it is
in front of the right people. Periodically we will let you know
of these changes so you will have the opportunity to make
direct contact with new industry decision makers.

We will attempt to make ourselves familiar with your
company so that at every given opportunity we can promote
you and recommend you to those with purchasing capacity
who are looking to buy.

Wherever and whenever possible we will make a personal
introduction between you and a potential client; do bear in
mind that our editor and other members of the team are
regularly out and about meeting architects, designers and
operators.

We will regularly keep in touch with you for the duration

of your advertisement to check that you are happy with

the volume and quality of business contacts that GS is
generating.

GS Magazine is actively involved with the best trade
exhibitions in the industry. We organise and run design
features, host seminars, attend judging panels and talk at
various key functions. Copies of GS are circulated at these
events so your advertisement will benefit from this extra,
free exposure.



GS Magazine is considered the premier trade
publication serving the hospitality market today

The magazine is read by the most influential buyers within
the industry - approximately 35,000 senior decision makers
and purchasers. Distributed quarterly to qualifying, named
individuals, this unique circulation is fully requested.

Editorial encompasses hotel and restaurant launches

and refits, spa openings, interior design and architecture
as well as furnishing, fabric and colour trends, lighting,
kitchens and tableware, art, surfaces and finishes, outdoor
spaces, technology, flooring, pr and marketing. With our
US media partner, hd magazine, we also feature ground-
breaking international projects.

Copies of GS are sent to

e All UK hotels with over 25 bedrooms
e All UK hotel groups and operators

¢ All Architects and Designers with over 5 staff
¢ All UK Lighting Designers

¢ All Restaurant groups and operators
e Spas, leisure groups and health clubs
e Pub and bar groups

e FCSI Members

¢ Contract catering companies

* Coffee bar groups and operators

¢ Fast food groups and operators

GS Magazine has for the past eight years hosted the
design features at both Hotelympia and Hospitality, the
UK'’s largest and most important hospitality trade shows.
Thousands of additional copies of the magazine are
printed for direct circulation at these highly important
industry events. More information on these shows

is available from the websites hotelympia.com &
hospitalityshow.co.uk



We work very closely with clients and their agencies
to ensure that marketing objectives are met and
response targets achieved. All pages are colour...

Display Advertising

Double page spread £4975
Full page £2950
Half page £1625
Quarter page £795

Advertorial (Editor’s Choice)
Half page (250 words & 2 images) £575
Quarter page (125 words & 1 image)  £295

Special positions

Inside covers £3540
Outside back cover £3680
First right hand page £3390
Series discounts

Two issues 15%
Three issues or more 20%

Urban Beds launches new website

Agency discount 10%

Urban Beds

Ad dimensions (mm - width x depth)

DPS bleed 466 x 303
DPS trim 460 x 297
PAGE bleed 236 x 303
PAGE trim 230 x 297
PAGE type 200 x 262
HALF LANDSCAPE bleed 236 x 147
HALF LANDSCAPE type 200 x 126
HALF PORTRAIT bleed 116 x 303
HALF PORTRAIT type 95 x 262

QUARTER type 95 x 126

For full technical spec contact art@gsmagazine.co.uk
Art & Design Director Miles Johnstone 020 7278 3542




andverliser & render feedback

dont justtake curword focit

launchpad »evoreninss The new Andy Thornton

catalogue is out now

S unsclicited testimonials. ..
Exceptional style and value
il n ji E \‘-- s | || ’“’_':' ] “I have just spoken with your referred contact and he
- - : - has given us the go ahead to supply the restaurant.
ANDY THORNTON Fantastic news! Also, and potentially far more valuable,
| had a meeting with a general manager of a large hotel
for the best in design, e S group in Cardiff, which was a direct result of our ad in

just look inside

GS Magazine, of which he spoke very highly. They have
ditched their discussions with another company and now
we are just discussing cost.”

Peter Turness, Managing Director, Housewater UK

“We’ve been inundated with enquiries and swept off
our feet”
Sally, Director, Boldstone Sculpture

“GS Magazine has become a mainstay of designers
literature. In my opinion it's the leading hotel design
magazine on the market.”

Conrad Smith, MD, Reardon Smith Architects
(Europe’s largest hotel Designers & Architects)

“The latest issue has just landed on my doormat. | thought
I'd e-mail to say that of all the magazines | receive each
month none gives me more pleasure — whether you love
them or loathe them nearly every project that you feature
sets the mind racing — | particularly like the feature on
future hotels”

Paul Kohler, CellarDoor, London WC2

NEW inspiration for
our hospitality busine

“Just a quick note to say what a great issue; the magazine
hotelympia feels chunky and has some great projects in it. The

gaté -restaurant - pu - bar articles and pictures are fantastic! It's certainly more
dynamic and positive than many of your competitors!”
Kerr Blyth, Director, KBA+D




technical shuff
GS is printed sheet-fed litho - 4 colour process.

The trim size is 230mm wide x 297mm deep.

The following information is provided to assist clients
and agencies in supplying the correct copy materials, to
ensure the highest quality print. Failure to supply copy
correctly may result in sub-standard print, for which the

publisher cannot be held responsible.
Tel: 020 7278 3542 Email: art@gsmagazine.co.uk
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COPY/ARTWORK

Digital copy is required for all display ad submissions. Our preferred file format is PDF/X-1a, a print-compliant format for hi-resolution digital artwork in
CYMK format. We accept copy by email to art@gsmagazine.co.uk or via www.mailbigfile.com however if the file is larger than 25mb we ask for copy
to be supplied on a PC format CD or DVD.

‘Advertorial’ promotions should be supplied as raw text files (Word or RTF file) with images supplied as individual TIFF or JPEG files (300dpi).

PDF/X-1a FORMAT

Visit www.pass4press.com full pre-press guidelines and auto-settings downloads

PDF/X-1a files eliminate common errors in file preparation, such as missing images or incorrect colour space. To create a PDF/X-1a file, the native

application file (Indesign, Quark Xpress, lllustrator etc) is converted to a Postscript file, which is then distilled using a PDF/X-1a compliant plug-in or

application such as Apago’s X-Checkup or Adobe Acrobat 6 (full version).

Adherence to the following guidelines in file preparation will aid in successful file conversion:

¢ Include ALL High-Resolution images and fonts in the native application file before conversion to Postscript/Exporting to PDF.

* Use ONLY PostScript Type 1 fonts (NO TrueType FONTS - these will not print successfully).

* Use ONLY images in CMYK at 300 DPI (Bitmaps at 1200 dpi) with a total area density of 300%. (NO RGB, PDF or JPEG images).

* Include required trapping in the native file.

» Set native application files in portrait mode at 100% of size with no rotations.

* Trim, bleed and centre marks should be included in the file but kept outside the 'live' area. Any bleed must extend 3mm beyond trim. In bleed
advertisements (DPS, page and half pages only) keep live matter at least 5mm from trim edge.

Design & Production: Miles Johnstone +44 (0)20 7278 3542 art@gsmagazine.co.uk



