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A new initiative has been developed by GS 
Magazine with the aim of creating the most 
effective marketing tool in the industry

 
We are totally committed to generating genuine, productive 
business enquiries for all of our advertisers.
Booking an advertisement or promotion in GS Magazine 
is just the beginning. As soon as your advertisement is 
published, you are guaranteed exposure to ten thousand of 
the industry’s key decision makers; but it doesn’t stop there. 
At GS we monitor the constant changes that are taking 
place in the industry: company restructures, acquisitions 
and takeovers, new brand launches and so on. As these 
changes take place we will send complimentary copies of 
the magazine containing your advertisement in a welcome 
pack to the new buyers. 
All the time your advertisement is current we will ensure it is 
in front of the right people. Periodically we will let you know 
of these changes so you will have the opportunity to make 
direct contact with new industry decision makers.
We will attempt to make ourselves familiar with your 
company so that at every given opportunity we can promote 
you and recommend you to those with purchasing capacity 
who are looking to buy. 
Wherever and whenever possible we will make a personal 
introduction between you and a potential client; do bear in 
mind that our editor and other members of the team are 
regularly out and about meeting architects, designers and 
operators.
We will regularly keep in touch with you for the duration 
of your advertisement to check that you are happy with 
the volume and quality of business contacts that GS is 
generating.
GS Magazine is actively involved with the best trade 
exhibitions in the industry. We organise and run design 
features, host seminars, attend judging panels and talk at 
various key functions. Copies of GS are circulated at these 
events so your advertisement will benefit from this extra, 
free exposure. 

your effective media partner



GS Magazine is considered the premier trade 
publication serving the hospitality market today

The magazine is read by the most influential buyers within 
the industry - approximately 35,000 senior decision makers 
and purchasers. Distributed quarterly to qualifying, named 
individuals, this unique circulation is fully requested.

Editorial encompasses hotel and restaurant launches 
and refits, spa openings, interior design and architecture 
as well as furnishing, fabric and colour trends, lighting, 
kitchens and tableware, art, surfaces and finishes, outdoor 
spaces, technology, flooring, pr and marketing. With our 
US media partner, hd magazine, we also feature ground-
breaking international projects.

Copies of GS are sent to

•   All UK hotels with over 25 bedrooms
•   All UK hotel groups and operators
•   All Architects and Designers with over 5 staff
•   All UK Lighting Designers
•   All Restaurant groups and operators
•   Spas, leisure groups and health clubs
•   Pub and bar groups
•   FCSI Members
•   Contract catering companies
•   Coffee bar groups and operators
•   Fast food groups and operators

GS Magazine has for the past eight years hosted the 
design features at both Hotelympia and Hospitality, the 
UK’s largest and most important hospitality trade shows.
Thousands of additional copies of the magazine are 
printed for direct circulation at these highly important 
industry events. More information on these shows 
is available from the websites hotelympia.com & 
hospitalityshow.co.uk

a fully requested readership
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Linked to the lobby at ground floor is the grand, 

double height, ‘Oskars’ bar. Enlivening the corner 

of Landsberger Allee and Storkower Strasse, its 

monolithic stone tile interior is juxtaposed with 

accents of colour from the lounge furniture and 

stacked glass bar.

 On the upper levels, a Sky Lounge and Sky Bar 

offer impressive views over the city skyline and the 

awe-inspiring evening sunsets. For executive guests, 

an exclusive private lounge is provided over two 

levels with its own terrace and executive business 

facilities.

 The hotel also boasts a destination fine dining 

restaurant with 60-covers, serving gourmet Austrian 

cuisine with a dedicated sommelier and walk-in wine 

cellar. There is also further dining for over 500 guests 

or delegates in the hotel’s other dining room, which, 

although expansive, retains an intimate feel through 

the use of upholstered dividing screens and windows.

 Supplementary to the guest experience, Andel’s 

Berlin offers one of the largest conferencing facilities 

in the city, with 16 meeting rooms, a large ballroom 

(570 square meter floor space and 6 meters high) 

and separate exhibition hall. All of these are linked by 

generous breakout spaces, which continue the guest 

lobby impression.

 The bedroom concept is created from a solid 

foundation of the Andel’s brand principles of a high 

quality bathroom (superior to its peers) with a visual 

connection to an ergonomic, simple room, which is 

careful to only offer as much as the guest needs and 

wants. The scheme for the bedroom is centred on 

a classic, chic monochrome palette with injections 

of fresh and interesting colour to lift the accent 

without becoming overbearing. And rooms have 

been specially designed for the disabled, those with 

allergies and single women. 

Andel’s Hotel. Landsberger Allee 106, D-10369 

Berlin, Germany.  

Tel: +49 30 4530 530   www.andelsberlin.com

The latest Andel’s business hotel brings its trademark elegance to Berlin...

Words : Jestico + Whiles

Pictures : Ales Jungmann for Vienna International

S
ince the fall of the Berlin Wall in 1989 the 

drive to rebuild and redefine the city has 

sparked ambitious development projects. This 

dynamism and Germany’s central location in Europe 

makes Berlin a thriving centre for business and a 

vibrant destination for tourists.  

 UK based designers, Jestico + Whiles’s fourth 

hotel for the Andel’s brand of modern business hotels 

capitalises on this. Andel’s Hotels are a small cluster 

of design-led business hotels, which are a part of the 

Vienna International stable.  

 The hotel makes a significant contribution to the 

redevelopment of part of East Berlin, revitalising a 

former apartment building by Studio Aldo Rossi near 

Alexanderplatz. This unfinished concrete structure 

had been abandoned shortly after the wall came 

down and had remained empty ever since. Now, 

the interiors of the hotel’s 550 bedrooms and suites, 

bars, restaurants, lounges, ballroom, spa and a 3,000 

delegate conference centre are unified by a classic 

black and white theme.

 The extensive lobby spaces connect the 

bedroom concept with the world beyond. Here a 

monochrome palette is enhanced with rich and 

tactile materials and several individually styled 

lounge zones with exclusive, individual and 

complementary furniture pieces. 

Jestico + Whiles is an award winning architectural and 

interior design practice with offices in London and 

Prague. The company has grown steadily since the 

formation of the partnership by Tom Jestico and John 

Whiles in 1977, and in recent years has undergone 

particularly rapid growth as it diversifies into a range of 

different sectors and builds on its reputation for design 

quality and innovative solutions to challenging briefs. 

The practice has always been proud of the diversity in 

its workload, ranging from schools for disadvantaged 

children to University departments, hostels for the 

homeless to five-star boutique hotels and restaurants, 

master-planning of residential developments to the 

complete regeneration of inner city neighbourhoods, 

individual office fit outs to the building of corporate 

headquarters, designer shop interiors to complete 

retail malls and individual houses to high rise 

apartments. The practice’s design reputation covers 

both new-build and the sensitive, contemporary, 

refurbishment of historic buildings. The ambition 

to bring design excellence to the rejuvenation of 

existing building stock exemplifies their commitment 

to sustainability and quality of design in all forms of 

construction. Their reputation is well established both 

nationally and internationally, with recent projects 

completed and ongoing in India, the Gulf, and China 

and throughout Eastern Europe (Poland, Bratislava, 

Croatia, Latvia, Czech Republic, Romania).

www.jesticowhiles.co.uk
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fact the (multi national) staff throughout the hotel 

are charming and enthusiastic and this may partly 

explain why guest reviews are so positive: of 39 

reviews to date on the internet review site, tripadvisor, 

23 rated the hotel as excellent, 7 as very good and the 

remaining 9 as average. This compares well to most of 

its 4 star competitors and as the hotel only reopened 

a month ago, 39 is a fair number of reviews. 

 There are several stand-out design features at The 

Bloomsbury; not least the lobby where, despite the 

modern styled furniture, the space has a distinctly 

art deco feel. The furniture layout is sparse and 

symmetrical, in keeping with Lutyens’ design ethos. 

Retained wooden framed sash windows are indicative 

of the period, as are the decorative iron railings 

alongside the grand stone steps to the entrance and 

in the inner two stairwells. 

 More modern in style is the chic basement bar 

and the Landseer restaurant. The bar is quite discreet 

and sexy: timber panelled walls and ceilings give it 

a dark, clubby atmosphere, whilst the cream leather 

chairs and bar stools add a touch of sophistication. 

The background music track is I’m sure the one used 

for the TV show, Hotel Babylon, and, like the show, this 

bar attracts its share of celebrities looking for discreet 

bar staff and a degree of privacy. The bar leads 

directly into the restaurant, which is again an intimate 

space with low lighting, wall pendants and two 

huge round central columns clad in mother of pearl 

mosaics that divide the room into separate spaces. 

Whilst not in keeping with the Lutyen’s interior style 

of the rest of the building, the bar and restaurant are 

two splendid spaces and worthy of a visit. 

 The bedrooms range from compact to huge. The 

corner suites are by far the most desirable, no two 

being identical in its design. In some you may find 

standalone roll top baths, in others an open wet room 

shower and bathroom television. What the hotel does 

lack is sufficient natural daylight so it is dependent on 

artificial light for almost the whole day; this is partly 

due to the style of windows originally designed by 

Lutyens and partly because much of the building 

backs up against other tall buildings so daylight is in 

short supply. 

 The original chapel has been converted into an 

events space and can be hired for civil wedding 

ceremonies. It’s a glorious room and almost all of the 

original art deco features remain, the designers have 

even had reproduction spider web backed chairs 

made to give a feel of authenticity. 

 Some of London’s best hotels and restaurants are 

housed within buildings that were originally built for 

other purposes; former banks, factories, warehouses, 

libraries and churches have all fallen to the 

unstoppable wave of development in hospitality. This 

is a good thing; it breathes new life into old buildings 

and opens them up for all to see. Fortunately in 

this case the building’s original design has been 

respected, as it should be; after all Lutyens was one of 

Britain’s most important architects. 

The Bloomsbury Hotel. 16-22 Great Russell Street, 

London WC1.  

Tel: +44 (0)20 7347 1000  www.doylecollection.com

A stone’s throw from the newly refurbished 

Radisson Edwardian, Bloomsbury Street Hotel, 

is the Bloomsbury Hotel on Great Russell 

Street. This hotel was formerly known as the Jury’s 

Great Russell Street Hotel but changed its name 

under the new ownership of The Doyle Collection 

(meanwhile, the Thistle Bloomsbury Hotel across the 

road is changing its name to the Kingsley - confusing, 

isn’t it!). 

 The great Sir Edwin Landseer Lutyens designed 

this neo-Georgian property and many of its original 

features remain. And anyone with even a mild interest 

in Lutyens’ designs should visit this 1930’s art deco 

gem. It was originally built as the UK headquarters 

of the Young Women’s Christian Association (YWCA) 

and remained so until 1998 when it was sold and 

converted into an hotel. Now wholly owned by 

The Doyle Collection it has undergone a further 

multi-million pound restoration and enjoys near full 

occupancy as one of the most central hotels 

in London. 

 Many of the hotel’s guests are foreign tourists and 

so fully trained multilingual staff are available at all 

times. This may seem like an obvious solution but 

given the volume of tourism in the city it’s surprising 

how many London hotels struggle to communicate 

with their guests because of language barriers. In 



We work very closely with clients and their agencies 
to ensure that marketing objectives are met and 
response targets achieved. All pages are colour...
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our pick of the best new productsour pick of the best new products

Period features
The York Collection of leather furniture is introduced by Andy Thornton Ltd, the 

major suppliers of contract furniture to the UK hospitality market. York is just one 

of many new collections to be added to their product range and features in the 

company’s latest Catalogue 17, out now.

Though contemporary in design, the York Collection incorporates period 

features and antique-effect leather upholstery on solid oak 

frames. 

The York collection offers versatility with its many 

combinations, including a dining chair, bar stool, bar stool 

with back, tub chair, cube, art deco lounge chair, lounge 

chair and two seat sofa.

This collection of quality leather furniture is suitable for bars, 

restaurants, cafes and hotels.

To see the full Collection, request the new Andy Thornton 

Catalogue 17 by calling +44 (0)1422 376000. 

Alternatively, visit www.andythornton.com

Designworks Luxurious NEW Mosaics Collection
Prepare to be dazzled by Designworks’ exquisite new Mosaics collection. 

Highlights include:

The Elite Collection 

– opulent mother of 

pearl and 24 carat gold 

leaf mosaics form this 

luxurious range.

Iridescent – Tequila 

Sunrise, Bellini and 

Pink Panther; a fruity 

cocktail of prismatic 

colours available in an 

assortment of shapes.

Metal – Choose 

lustrous stainless steel 

penny rounds and 

brickbond mosaics 

in Artillery, Fusilier 

and Chasseur, for a 

contemporary edge.

Earth and Fire – A 

stylish blend of 

beautiful stone, amalgamated with shimmering glass and metal mosaic. 

Designworks, the dedicated contracts division from Original Style, is a one stop 

shop for all large format porcelain, stone and mosaics combining great design, 

quality, performance and competitive pricing for all contract requirements – 

whether refurbishment or new build, hotels, restaurants, bars or swimming pools.

Call the Designworks customer services team today on +44 (0)1392 473037 

or visit www.designworkstiles.com
Pictured: Eastern Light

Philips Lighting at London's County Hall
Philips Lighting in association with Architainment Lighting Ltd have installed 

a state-of-the-art LED lighting solution at London’s County Hall. Offering 

exceptional lighting projection of up to 500 feet, Philips ground breaking 

ColorReach™ Powercore technology has ensured that County Hall is now as much 

of an iconic landmark on London’s Southbank by night as it is by day. 

 ColorReach™ Powercore is the first LED architectural floodlight which is powerful 

enough to illuminate 

large-scale structures 

having more lumen 

output than any other 

comparable fixture for 

exterior illumination. 

Indeed, it offers over 

5,000 lumens over an 

unprecedented light 

projection of over 500 

feet. 

As Peter Castelton, 

Managing Director of 

Metropolitan Estates 

explains, “Having 

seen what Philips 

ColorReach™ Powercore was capable of at the initial trial we were completely 

convinced that this was the right solution for us. We have certainly not seen 

anything that can beat its flexibility, superb projection capability and excellent 

precision control. What is more is that it provides saturated colour output at 

significantly less cost for installation, operation and maintenance than traditional 

light sources – and in today’s current economic climate these cost elements 

simply cannot be ignored.“

For enquiries please use lighting.uk@philips.com

Superb Digital Signage even in the brightest environments
Strong ambient light is no longer a concern for digital signage 

applications in strongly lit areas such as shop windows, 

restaurants or lobbies with the MultiSync® X461HB from 

NEC Display Solutions.  

The 46” public display is specially designed to 

operate in high brightness environments, 

with an intensity of 1500 cd/m² and 

a contrast ratio of 3500:1, its 

maximum brightness is 110 

percent higher than that of 

other NEC public displays.

The device incorporates 

the NEC Option Slot for 

a number of expansion 

modules, such as a built-in 

PC or a CAT 5 board. These 

allow display content to be 

created and controlled in 

an extremely cost-effective 

manner. They also replace 

external distribution devices 

and cables, simplifying the 

installation and  improving 

the overall external 

appearance of the display 

and it’s environment. 

Call 08701 201160 or visit 

www.nec-displays.co.uk to see the full range 

of products and solutions from desktops to large format 

LCDs and projection devices

LG launches new interactive 
TV system
LG Electronics, the global technology 

innovator, has launched a fully 

interactive LCD TV system into the hotel 

sector. Called the LG 300c series,  key 

features include 

Hotel Mode which 

enables hoteliers 

to block guests 

from changing TV 

settings, LinkLoader 

for easy and quick 

programming plus 

invisible speakers 

and swivel stand 

for optimal in-room 

viewing angles. 

LG is the first supplier 

to set new Hotel 

industry standards 

by offering a single 

source TV solution. This LG Premier Partner Programme, improves service and 

reliability therefore reducing hotel room downtime. It works by bringing together 

a hand picked team of world class systems integrators, internet and digital 

entertainment providers, audio visual and telecoms experts. LG’s programme sets 

pre-agreed service levels, holds stock, manages TV installation and maintenance 

and provides emergency call out, to minimise room downtime and increase hotel 

room profitability.

For further information please contact Oliver East by email:  easto@lge.com or 

visit www.lgcommercial.eu

The ultimate addition to the hotel or spa fitness studio
Technogym, the wellness company, is constantly striving to offer unique, 

technologically sophisticated and precisely designed fitness equipment to its 

clients. 

In September 2009, the company will launch to the UK the ultimate treadmill; the 

revolutionary Run Personal. The treadmill combines truly striking design with the 

most innovative running technology. This technology has been accumulated over 

25 years of experience, by training more than 20 million people around the world 

every week, including the world’s top athletes in the last four Olympic Games.

Designed by internationally renowned Antonio Citterio; Run Personal is the first 

piece of fitness equipment to incorporate both glass and aluminium. The glass, 

used for the display, offers a greater level of transparency compared to the plastic 

layer traditionally used in the fitness industry. Glass also represents a precise choice 

in terms of elegance and exclusivity, whilst the ergonomic polished aluminum, also 

used on Technogym Kinesis Personal Vision (designed by Antonio Citterio), allows 

Run Personal to be both extremely hard-wearing and exceptionally chic. The unit 

features include a 19” TV screen with iPod/ iPhone connection, allowing users to 

enjoy their multimedia contents (movies, personal pictures, mp3 files & video clips) 

directly on the screen via a USB Media port.

         Contact Technogym for more information on 

             Run Personal, or any of their superb range of

            fitness equipment.

             Tel: 0800 316 2496  
                         www.technogym.com

New online resource for 
designers and clients
Loomah has over 18 years experience 

specialising in the design and supply 

of custom carpets and rugs. All of 

their designs can be made in virtually 

any size, shape or colour and can be 

supplied as loose laid rugs or fitted wall 

to wall carpets. As part of their service 

Loomah measure, plan, make and install 

carpets with their team of experienced 

professionals, for large commercial 

projects or residential interiors. Their 

comprehensive service makes them a 

competitive and reliable company to 

work with.

Loomah have recently launched their 

new website, which contains their 

full extensive design portfolio with a 

wide variety of both traditional and 

contemporary designs.  The Company 

hope the website will be an incredible 

first stage tool for designers & clients 

alike to be inspired by.   

For Decorex each year Loomah launch 

an exclusive collection as their way of demonstrating the endless possibilities 

they can achieve, and this year will be no different. They are drawing inspiration 

from elegant Art Deco themes such as Oriental designs, geometrics, damasks in 

an opulent limited pallet of rich chocolates and steely greys, highlighted with 

plum, gold and creams. See them on Decorex Stand J309.

Tel: +44 (0)20 7371 9955  Visit: www.loomah.com
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A
s a leading manufacturer of decorative 

plaster, innovative surface finishes and 

sculptural effects, Armourcoat has become 

an integral part of some of the world’s most 

prestigious architectural interiors. Recent projects 

include the Burj Al Arab and Burj Dubai in the 

Middle East, and the unique Darwin Cocoon at 

London’s Natural History Museum.  
 A family owned business, celebrating 25 years of 

creative excellence in 2009, Armourcoat manages a 

UK contracting division and global export network 

to over seventy countries. 
 Whilst the Las Vegas office is a new venture for 

the company, Armourcoat have already achieved 

great success in the USA over the past decade. Their 

finishes have created stunning interiors for the 

country’s leading architects and designers, including 

hotel and resort chains and luxury boutique hotels 

in an extensive client list. Key to this success is the 

company’s rigorous attention to product quality and 

strong environmental credentials. 
 The core product lines are made from natural 

minerals, predominately pre-consumer recycled 

marble. This can account for up to 60% of the recipe, 

for example in ArmourCast. Most Armourcoat 

products have low or zero VOCs, additionally the 

water-based ArmourColor coatings have anti-

bacteria properties to prevent the build-up of 

mould, mildew or bacteria (including MRSA, E.Coli 

and Salmonella). Armourcoat products therefore 

qualify for inclusion with USGBC LEED accredited 

projects. 

 Launched in January this year, Armourcoat 

Sculptural is the latest product offering from the 

company. Already lauded by the design community 

(a finalist in this year’s Grand Designs Awards) 

Sculptural creates seamless contoured wall surfaces 

with impactful designs and cast relief. 
 Each signature design is created from cast 

GRG (Glass-fibre Reinforced Gypsum) panels, CAD 

generated to enable a continuous pattern or unique 

decorative effect. Some of the designs are based 

on a single panel that creates a repeating pattern; 

others are made from a sequence of different panels 

that can be integrated together in many different 

ways to create totally unique sculpted walls. The 

panels are also highly effective as single ‘artwork’ 
pieces and can make dramatic and original design 

statements. A custom service is available from 

design to manufacture and installation, to produce 

bespoke one-off designs. 

Armourcoat Surface Finishes Inc.
4330 Production Court, Las Vegas, NV 89115, USA 

Tel: 001 702 644 0601  sales@usa.armourcoat.com

www.usa.armourcoat.com

Armourcoat Ltd - Global Head Office 

Morewood Close, Sevenoaks, Kent TN13 2HU 

Tel: 01732 460668  sales@armourcoat.co.uk

www.armourcoat.co.uk

Armourcoat Global Head Office : +44 (0)1732 460668

Armourcoat have expanded 
their global business with 
the introduction of a new 
USA sales office and 
distribution centre in Las 
Vegas, Nevada...

Duncan MacKellar, Company 

President & Founder

Yardley Road, Knowsley Industrial Park, Kirkby, Liverpool L33 7SS  Tel. 0151 548 4417 Sitemap  |  Accessibility  |  Privacy Policy
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We spend around a third of our life in bed 
and a good nights sleep is essential to our 
health and wellbeing. Top hotels throughout 
the world invest heavily into bed stock as they 
understand that a good nights sleep results in 
profitable, repeat business.

Urban Beds' mission statements, "Quality doesn´t 
have to be expensive" and "Quality beds for 
every life style" clearly define our objectives, as a 
manufacturer.

With over 25 years of manufacturing expertise, the 
most up-to-date technical advice and a selection 
of quality raw materials, we have developed a 
small but comprehensive range of beds and 
mattresses for both the domestic and contract 
markets.

For Hoteliers and those in the commercial sector 
we have also established a supply chain that 
works in partnership to provide an extensive single 
source solution for the manufacture, supply and 
installation of furniture, associated products and 
services.View News Archive

    Cutting edge design for Manchester

Crowne Plaza's new city hotel required a very 
modern bed base to match its interior design. 
Urban Beds designed, manufactured and installed 
299 bespoke, fully upholstered, sprung base units 
complete with pocket sprung mattresses.

    Urban Beds bring hoteliers and their guests Restfull Nights

Working closely with interior designers Lister 
Carter, Urban Beds needed to provide a very high 
spec solution for Oddfellows. These very individual 
rooms (created from original loft space for servants 
quarters in one of Chester’s listed buildings) 
required the ingenuity to produce a bespoke piece 
of furniture to compliment each room setting.
Urban Beds flexible approach and expertise proved to be an ideal 
partner for the project.

For further information re Oddfellows Hotel and Restaurant, refer to 
GS Magazine Summer '08 edition.




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n e wo p e n i n g s

W
hilst many of the old wharf buildings have been retained and tastefully 

restored, most people will think of Canary Wharf and the London 

Docklands as being the new centre of finance, the soaring skyscrapers, 

the O2 venue and the ExCel exhibition centre. Between them, they’re attracting 

millions of visitors every year and have completely transformed a hitherto 

neglected and run down area. Canary Wharf alone provides nearly 100,000 jobs 

and with many of the businesses involved in worldwide trading, it’s become the 

part of London that never sleeps; one shift ends as the next clocks on. Serving 

this transient workforce are many cosmopolitan cafes, restaurants and bars, some 

of which are pretty good too. But for those looking for something a little more 

sophisticated, look no further than Attic, the new bar situated on the 48th floor of 

the landmark waterside development building known as Pan Peninsula.  

Attic is a striking bar. Of course, it benefits from one major asset, the views, but 

it’s designed to such a high standard (a welcome return to London for designer, 

Matt Rawlinson, of Raw Design) that it would be equally glamorous as a basement 

bar in a Mayfair hotel. The views just add to the excitement by giving it an extra 

dimension. 

Call in advance to avoid disappointment, numbers in the bar are strictly limited 

and it is often closed for private functions. 

Attic. 48th Floor, 3 Pan Peninsula Square, Canary Wharf, London E14 9HN

Tel: +44 (0)20 8305 3091

Email: marketing@andythornton.com

Call: 01422 376000

Download: andythornton.com

The new Andy Thornton 
catalogue is out now
Comprehensive 416 page catalogue

Hundreds of new products

Exceptional style and value

COi Cathy Oliver Interiors Ltd

cathyeoliver@aol.com            tel. 0845 094 2951

www.cathyoliver-interiors.co.uk

651 Loose Road, Maidstone, Kent ME1 9UT

COi, a growing company with Blue Chip Clients, 
has completed refurbishment work at the Institute 

of Directors in Pall Mall.

Interior Designers and Project ManagersInside-id Ltd
Specialist Upholsterers & Soft furnishers 

Visit www.inside-id.com  
Contact Loraine 07958 245248
Email loraine@inside-id.com

Upholstery, Bespoke furniture, Banquette Seating, Cushions, Headboards, 
Curtains, Blinds, Restoration, Specialist Cleaning, Installation

for the best in design,
just look inside

M
ore by accident than by design, this issue celebrates many of 

the loftier venues that London has to offer including the Attic 

and the Loft Suite at the Atheneaum Hotel. Between them you 

can take in most of London’s skyline beauty and its landmarks.  

Unlike the other two, The Deck was not planned as a permanent fixture, 

it was added to the roof of the National Theatre for the summer season of 

2008 but proved so popular that it has opened again this year, complete 

with wedding license, and is already taking bookings for 2010.  

It’s a flexible space, resembling a large glass marquee, that can be closed 

to offer protection from bad weather although it is at its best during 

fine days when the glass doors are wide open and the external balcony 

space is utilised. The views across the Thames are delightful and at night, 

with the lights dancing on the river, this venue is surely one of the most 

romantic spaces that the capital has to offer.  

The Deck. National Theatre, South Bank, London SE1

Tel: +44 (0)20 7452 3796  www.nationaltheatre.org.uk/thedeck
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By Tara Mastrelli

Photography courtesy of Havasu Hotel Partners, LLC

T
hough over-the-top images of party boats, 

spring breakers, and Girls Gone Wild may 

have scared other hotel owners and designers 

away from Lake Havasu, Arizona, Brett Miller and 

Graham Downes saw potential. “The lake is filled 

with boats—the inexpensive ones are in the 

hundred thousands—and we thought this town 

is ready for something nicer, better,” says Miller, 

president of development company EatDrinkSleep, 

who collaborated with architect Downes previously 

on Tower23, the first lifestyle boutique hotel in San 

Diego’s Pacific Beach. “I would say that with a regular 

slapped- together model room, you’re going to get 

total disrespect,” adds Downes, “but we know that if 

we give them a good room they may treat  

it better.”

The duo set up shop alongside the London Bridge 

on the shores of the lake, turning a rundown inn 

into HEAT, a sleek space that is years ahead of the 

surrounding accommodations. “The name really 

captures the spirit of the city,” says Miller. “It’s hot, 

the entertainment’s hot, the boats are hot and fast 

and sleek.” 

And the hotel is hot. White-hot interiors dominate, 

with millwork echoing the streamlined look 

of a party boat. The 25 guestrooms feature 

contemporary custom furniture, cocktail bars, and 

private balconies. Designed to promote “a lot of 

commingling,” only a translucent drape separates 

the glass-enclosed shower and Jacuzzi from the 

bed area, and another drape separates the living 

room and balcony. “There are four components, but 

there’s visibility all the way through,” says Downes, 

founder of his San Diego-based namesake firm. In 

the Inferno Suites (there are six), commingling is 

taken to a new level with oversized party showers, 

featuring a center pole and dual heads, while private 

cabanas and patio daybeds promote lounging at the 

4,000-square-foot outdoor bar and lounge deck. 

“It’s like a little oasis,” says Downes. “We wanted to 

completely raise the bar, and we did. No one will 

surpass us in Havasu.” 

www.heathotel.com

Classing up the Party in Havasu
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“I have just spoken with your referred contact and he 
has given us the go ahead to supply the restaurant. 
Fantastic news! Also, and potentially far more valuable, 
I had a meeting with a general manager of a large hotel 
group in Cardiff, which was a direct result of our ad in 
GS Magazine, of which he spoke very highly. They have 
ditched their discussions with another company and now 
we are just discussing cost.”
Peter Turness, Managing Director, Housewater UK

“We’ve been inundated with enquiries and swept off 
our feet.”
Sally, Director, Boldstone Sculpture

“GS Magazine has become a mainstay of designers 
literature. In my opinion it’s the leading hotel design 
magazine on the market.” 
Conrad Smith, MD, Reardon Smith Architects
(Europe’s largest hotel Designers & Architects)

“The latest issue has just landed on my doormat. I thought 
I’d e-mail to say that of all the magazines I receive each 
month none gives me more pleasure – whether you love 
them or loathe them nearly every project that you feature 
sets the mind racing – I particularly like the feature on 
future hotels.”
Paul Kohler, CellarDoor, London WC2

“Just a quick note to say what a great issue; the magazine 
feels chunky and has some great projects in it. The 
articles and pictures are fantastic! It’s certainly more 
dynamic and positive than many of your competitors!”
Kerr Blyth, Director, KBA+D

don’t just take our word for it

unsolicited testimonials. . .
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